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VivaTech 2025 – l’Institut de l’Engagement and Orange launch the 
Digital Citizenship certificate 
 

At VivaTech 2025, l’Institut de l’Engagement, in partnership with Orange and CNRS 

(France’s National Center of Scientific Research), with the support of the Fondation de 
France, announces the launch of the Digital Citizenship certificate, an innovative training 

program to help people understand and act on digital issues. 

 

The Digital Citizenship certificate aims to help 12 to 15-year-olds better understand the 

digital mechanisms shaping our society and influencing our behavior. Developed in 

collaboration with a multidisciplinary scientific advisory board, the interactive and engaging 

training program addresses major issues of democracy and citizenship in the digital age. 

Topics include how algorithms work and content personalization, the spread of fake news 

and the risks of manipulation, personal data protection, mental health, combating hate 

speech and radicalization bubbles, as well as best practices for responsible social media 

use. 

 

Inspired by the “Premiers secours de la planète” (First Aid for the Planet) certificate from 

l’Institut de l’Engagement, this new program is designed as a practical awareness tool and 

is freely accessible via an online platform. The first course, targeting 12-15-year-olds, will be 

launched in 2025, with a second version for a broader audience to follow in 2026, 

particularly across the European Union. The partnership with CNRS and the establishment 

of a multidisciplinary scientific advisory board ensure the scientific accuracy of the 

educational content and recommended actions. 

 

The Institute’s clear goal is to educate a wide European audience on informed digital 

citizenship. This launch is part of a broader strategy to position l’Institut de l’Engagement as 

a leading player in education on contemporary issues and raising awareness about tools for 

engagement, such as civilized and responsible digital use. 

 

Orange, a major telecommunications operator, already conducts numerous actions 

internationally to promote digital inclusion. To encourage the responsible use of digital tools, 

and in particular to reduce screen time for children and combat cyberbullying, the Group is 

already very active in France through its #ForGoodConnections initiative, run in partnership 

with e-Enfance, working to establish protective spaces (SafeZone) in video games and 

organizing awareness workshops to promote good online habits. 

 

 



 

Today, within the framework of its collaboration with l’Institut de l’Engagement and CNRS, 

Orange commits to: 

▪ Providing expertise on the training approach and content of the Digital Citizenship 

certificate, including participation in the Scientific Advisory Board. 

▪ Sharing some of its content related to the topics covered by the Digital Citizenship 

certificate. 

▪ Contributing to the distribution of the Digital Citizenship certificate as part of the 

digital trust theme of its digital inclusion strategy in France. 

 

For Martin Hirsch, President of l’Institut de l’Engagement: 
"We are very pleased with Orange, the Fondation de France, and CNRS’s involvement. Their 
support will help us promote the project to the general public and across Europe." 

 

For Oriane Penny-Lepastier, CEO of l’Institut de l’Engagement: 
"Our ambition is to make digital citizenship an essential component of civic commitment. 
Understanding how the digital world works helps us navigate it better, protect ourselves, 
and most importantly, act responsibly and knowledgeably." 

 

For Caroline Guillaumin, Executive Director of Communications at Orange: 

"At Orange, we believe in the virtues of digital technology when used responsibly and 
intelligently. Educating parents and children about good digital practices is a priority. The 
Digital Citizenship certificate launched today is a crucial step toward a society where every 
young person becomes an informed citizen and a committed actor in their digital 
environment." 
 

 
About Orange 
Orange is one of the world’s leading telecommunications operators with revenues of 40.3 billion euros in 2024 and 125,800 

employees worldwide at 31 March 2025, including 69,700 employees in France. The Group has a total customer base of  

294 million customers worldwide at 31 March 2025, including 256 million mobile customers and 22 million fixed broadband 

customers. These figures account for the deconsolidation of certain activities in Spain following the creation of 

MASORANGE. The Group is present in 26 countries (including non-consolidated countries).  

Orange is also a leading provider of global IT and telecommunication services to multinational companies under the brand 

Orange Business. In February 2023, the Group presented its strategic plan "Lead the Future", built on a new business model 

and guided by responsibility and efficiency. "Lead the Future" capitalizes on network excellence to reinforce Orange's 

leadership in service quality. 

Orange is listed on Euronext Paris (symbol ORA). 

For more information on the internet and on your mobile: www.orange.com, www.orange-business.com and the Orange News 

app or to follow us on X: @orangegrouppr. 

Orange and any other Orange product or service names included in this material are trademarks of Orange or Orange Brand 
Services Limited. 
 

About l’Institut de l’Engagement 

L’Institut de l’Engagement, a non-profit organization founded in 2012, works to make civic engagement a true pathway for 

youth. It supports young people from all backgrounds who are involved in civic or solidarity actions by opening educational 

and professional opportunities tailored to their talents and potential, leveraging a broad network of companies, associations, 

and higher education institutions. It also promotes engagement by raising awareness of major contemporary issues. Since its 

creation, nearly 10,000 young people have been supported by l’Institut de l’Engagement. 
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