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Orange plays its part to support the energy saving plan in France 
 

▪ Orange has outlined an energy saving plan for winter 2022 / 2023 

▪ When the power grid is under strain, Orange will be able to reduce its instantaneous 

electricity consumption through energy efficiency measures 

▪ Orange employees and customers will be made aware of environmentally-friendly 

actions 

▪ Customers will receive support to reduce their energy consumption through offers 

and services 

 

Faced with the energy crisis, Orange is implementing its energy saving plan to support 

objectives to reduce electricity consumption in France.  

 

During peak consumption, Orange will cut 5 to 10% of its instantaneous electricity 

consumption for one hour per day. Switching to electric battery for several thousand fixed 

network installations will help save up to 20 MW, i.e. the instantaneous consumption of a 

medium-sized city with 40,000 inhabitants. These energy efficiency measures will have no 

negative impact on users.   

 

The measures included in this plan also cover offices, whose temperature is now set at 

19°C. On days when there are few visitors, Orange proposes closing some quieter work 

spaces to reduce their electricity and heating consumption.  

 

Since September 1, 2022, window lighting at all Orange stores in France is switched off 30 

minutes after closing at the latest.  

 

Energy saving is everyone’s business, and every gesture counts. During peak consumption, 

SMS will be sent to Orange employees and customers to raise awareness of 

environmentally-friendly actions, like switching off their boxes when not in use; switching to 

Wi-Fi at home, or enabling standby mode for their Livebox and TV set-top box. Extended 

standby mode on the Livebox 6 can reduce energy consumption by 95%. 

 

As a signatory of the Ecowatt charter, Orange will also display an electricity status report on 

the Orange TV home page, allowing every TV viewer to see the amount of electricity 

available in France.  

 

Finally, Orange teams will also offer a range of connected services and offers to customers 

to help reduce their energy consumption.   

 

Christel Heydemann, Orange CEO, explains: “In an uncertain geopolitical and economic 

context, we share the French government's concerns and we have developed a concrete 

plan to support the national energy saving initiative. By offering to cut consumption at 

several thousand technical sites for one hour, we will reduce our instantaneous power 



 

 

requirements by up to 10%, without impacting the service offered to users. But I must point 

out that networks are crucial for an effective society. We must work together to avoid load 

shedding measures this winter”.  
 
 
About Orange 

Orange is one of the world’s leading telecommunications carriers with a turnover of €42.5 billion in 2021 and 137,000 

employees as at June 30, 2022, of whom 76,000 are in France. The Group had a total customer base of 282 million customers 

worldwide as at June 30, 2022, including 236 million mobile customers and 24 million fixed broadband customers. The Group 

is present in 26 countries. Orange is also a leading provider of global IT and telecommunication services to multinational 

companies, under the brand Orange Business Services. In December 2019, the Group presented its "Engage 2025" strategic 

plan, which, guided by social and environmental accountability, aims to reinvent its operator model. While accelerating in 

growth areas and placing data and AI at the heart of its innovation model, the Group aims to be an attractive and responsible 

employer, adapted to emerging professions. 

 

Orange is listed on Euronext Paris (symbol ORA) and on the New York Stock Exchange (symbol ORAN). 

For more information on the internet and on your mobile: www.orange.com, www.orange-business.com and the Orange News 

app, or to follow us on Twitter: @orangegrouppr. 

Orange and any other Orange product or service names included in this material are trademarks of Orange or Orange Brand 
Services Limited. 
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